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EDWARD JONES RAISES $1 MILLION FOR ARTS AND EDUCATION COUNCIL FOR SECOND YEAR 

More than 2,500 associates participated in 40th anniversary campaign  

ST. LOUIS – Aug. 13, 2018 – The Arts and Education Council (A&E) announced today that Edward Jones and its 
associates raised more than $1 million to A&E’s annual campaign for the second consecutive year. Over 2,500 associates 
contributed more than $702,000 toward the campaign through Edward Jones’ workplace giving initiative. The firm made a 
corporate gift of $350,000, an 8% increase over 2017, bringing the campaign total to more than $1 million. The 2018 
campaign marks the 40th anniversary of the firm’s first gift to A&E. Since 1978, Edward Jones and associates have 
contributed nearly $11 million to A&E in support of the arts across the St. Louis region.  

“Because we believe the arts enrich our lives, we support the A&E annual campaign to help ensure they remain accessible 
to families and schools in the St. Louis region. I'm proud that so many of our associates gave of their time and their money 
to help us support the incredible agencies and organizations that bring the arts to the St. Louis area. As a firm, we value the 
opportunity to make a positive difference to our clients and our communities,” said Jim Weddle, Edward Jones managing 
partner. 

For two weeks in May, associates were encouraged to support the arts in St. Louis by making gifts to A&E. Associates 
contributed to the firm’s overall campaign goal by making gifts via payroll deduction, cash or online donation. The campaign 
committee, steered by partner chair Brian Donaldson and associate chair Denise Ruebsam, included nearly 300 associates 
who organized activities such as the second annual Lip Sync Battle, which raised more than $25,000, and performances 
from A&E grantees.  

“A&E believes a region rich with arts and cultural experiences is critical to creating and sustaining vibrant communities, so 
we are truly grateful to Edward Jones and all 2,500 individuals giving to A&E through this campaign,” said Cynthia A. Prost, 
A&E president and CEO. “Workplace giving campaigns are increasingly powerful drivers of employee engagement that 
harness the strength of numbers to shape a more vibrant arts community for all.” 

Edward Jones will continue its fundraising efforts for A&E this fall when more than 500 financial advisors and branch office 
administrators across the region host workplace giving campaigns for A&E.  

Edward Jones’s campaign is the largest workplace giving initiatives to raise funds for the Arts and Education Council’s 
mission to keep art happening throughout the bi-state region. For more information about hosting an A&E workplace giving 
campaign, visit KeepArtHappening.org/workplace-giving.      
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About the Arts and Education Council: The Ripple Effect of the Arts. – The Arts and Education Council (A&E) builds 
appreciation, participation and support for the arts and arts education throughout the St. Louis community, shaping a more 
vibrant arts community for all. A&E spreads the ripple effect of the arts across the 16-county, bi-state region by supporting 
nearly 100 arts organizations through multi-faceted programs, including: Operating and Project Grants; Arts Education 
Grants for Teachers; Arts Incubation at the Centene Center for the Arts; a Catalyst Innovation Lab; the Katherine Dunham 
Fellowship; a stARTup Competition for Arts Entrepreneurs; stARTup-StL Crowdfunding Platform; Arts Leadership 
Management Academy (ALMA); Executive Directors Roundtable; Arts Marketers Professional Development; the Annual St. 
Louis Arts Awards; and Young Friends of the Arts. 

Since its inception in 1963 as the region’s only privately-supported united arts fund, the Arts and Education Council has 
raised and distributed more than $100 million in private funding for the arts – a significant contribution that directly impacts 
the quality of life in our region. A&E meets all 20 Better Business Bureau Charity Standards and has earned the Wise Giving 
Seal of Approval, a three-star rating from Charity Navigator and a Guidestar Exchange Silver Participant rating.   

How to find us – Website:  KeepArtHappening.org Phone: 314.289.4000. Facebook: ArtsandEducation Twitter: 
@ArtEdSTL YouTube: ArtsandEducSTL Instagram: Arts_Education_Council 

About Edward Jones – Edward Jones, a FORTUNE 500 firm, provides financial services for individual investors in the 
United States and, through its affiliate, in Canada. Every aspect of the firm's business, from the types of investment options 
offered to the location of branch offices, is designed to cater to individual investors in the communities in which they live and 
work. The firm's 15,000 financial advisors work directly with more than 7 million clients. The Edward Jones Web site is 
located at www.edwardjones.com, and its recruiting Web site is www.careers.edwardjones.com. Member SIPC. 

Photo caption: Jim Weddle, Edward Jones managing partner, kicks off the firm’s 2018 workplace giving campaign for the 
Arts and Education Council. Photo by Jim Wolfe. 
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