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Contact:   Emily Hellmuth 
Director of Marketing and Communications, Arts and Education Council 
314-289-4131 or Emily-H@KeepArtHappening.org  

EDWARD JONES RAISES MORE THAN $1 MILLION FOR ARTS AND EDUCATION COUNCIL 

Nearly 2,800 associates participate in record-setting campaign to support arts in St. Louis region 

ST. LOUIS, MO (August 7, 2017).  The Arts and Education Council (A&E) announced today that Edward Jones and its 
associates have committed more than $1 million to A&E’s annual campaign. Nearly 2,800 associates contributed more than 
$680,000 toward the campaign through Edward Jones’ annual workplace giving initiative – the largest in A&E’s 54-year 
history. The firm itself made a corporate gift of $330,000, bringing the campaign total to more than $1 million. 

“We believe vibrant arts organizations make St. Louis a better place to live,” said Edward Jones Managing Partner Jim 
Weddle, “and we are proud of our associates and partners who led and supported our campaign. Giving back to the 
communities where we live and work is a foundation of our firm culture.” 

The campaign was steered by partner chair Katherine “Kit” Sundararaman and associate co-chairs Mary Pat Brown, Irasa 
Downing and Denise Ruebsam with nearly 300 associates participating on the firm’s A&E campaign committee. Edward 
Jones launched its home office efforts on May 13 with a Lip Sync Battle featuring partner and associate teams performing 
on stage at Edward Jones’ Des Peres headquarters. Dance and musical performances by A&E grantees highlighted kick-off 
activities for Edward Jones’ campus in Maryland Heights. The Lip Sync Battle, a first for the annual campaign, raised 
$20,000 toward the firm’s goal.  

“The Arts and Education Council is humbled and moved by the generosity of Edward Jones associates,” said Cynthia A. 
Prost, A&E president and CEO. “We are grateful to have such a creative and passionate partner in Edward Jones and we 
are inspired by the spirit of caring the firm’s partners and associates have for giving back to the St. Louis community. 

“This year’s campaign serves as an example of what can be accomplished when corporate citizens, their employees and 
A&E come together to make the bi-state region a more vibrant place to live, learn, work and play,” Prost continued. 

Edward Jones will continue to build upon its impressive, record-breaking fundraising effort this fall as more than 500 
financial advisors and branch office administrators across the area host workplace campaigns for A&E as well. 

Edward Jones’ campaign is the largest of more than 60 annual workplace giving efforts to support the Arts and Education 
Council’s mission to provide financial, professional development, incubation and promotion support to nearly 70 arts and 
arts education organizations across the 16-county bi-state region.   

For more information about hosting an A&E workplace giving campaign, visit KeepArtHappening.org/workplace-giving  
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About the Arts and Education Council:  When the Arts Thrive, Our City Thrives. – The Arts and Education Council 
(A&E), is the St. Louis region's United Arts Fund providing financial, technical and educational support for arts 
organizations. A&E’s mission is to build appreciation, participation and support for arts and arts education throughout the St. 
Louis community. A&E is the only privately funded arts umbrella organization that serves the 16-county, bi-state St. Louis 
region.  A&E builds a thriving arts community and impacts millions of people through multi-faceted programs, including:  
Operating and Project Grants; Arts Education Grants for Teachers; Arts Incubation at the Centene Center for the Arts; a 
Catalyst Innovation Lab; a stARTup Competition for Arts Entrepreneurs; stARTup-StL Crowdfunding Platform; Arts 
Leadership Management Academy (ALMA); Executive Directors Roundtable; Arts Marketers Professional Development; the 
Annual St. Louis Arts Awards; and Young Friends of the Arts. 

Since its inception in 1963, the Arts and Education Council has raised and distributed more than $100 million in private 
funding for the arts – a significant contribution that directly impacts the quality of life in our region. A&E meets all 20 Better 
Business Bureau Charity Standards and has earned the Wise Giving Seal of Approval, a three-star rating from Charity 
Navigator and a Guidestar Exchange Silver Participant rating.   

How to find us – Website:  KeepArtHappening.org Phone: 314.289.4000. Facebook: ArtsandEducation Twitter: 
@ArtEdSTL YouTube: ArtsandEducSTL Instagram: Arts_Education_Council 

About Edward Jones – Edward Jones, a FORTUNE 500 firm, provides financial services for individual investors in the 
United States and, through its affiliate, in Canada. Every aspect of the firm's business, from the types of investment options 
offered to the location of branch offices, is designed to cater to individual investors in the communities in which they live and 
work. The firm's 15,000 financial advisors work directly with more than 7 million clients. The Edward Jones Web site is 
located at www.edwardjones.com, and its recruiting Web site is www.careers.edwardjones.com. Member SIPC. 

Photo captions: Edward Jones associates kick off their home office workplace giving campaign to support the Arts and 
Education Council with a Lip Sync Battle, which raised nearly $20,000 toward the campaign goal. 

Left to right: Edward Jones workplace giving campaign associate co-chair Irasa Downing, A&E Board Chair Leonard T. 
Eschbach, associate co-chair Denise Ruebsam, A&E President and CEO Cynthia A. Prost, associate co-chair Mary Pat 
Brown and partner chair Katherine “Kit” Sundararaman.  

Edward Jones workplace giving partner chair Katherine “Kit” Sundararaman (second from right), Managing Partner Jim 
Weddle (far left) and Partner Bob Ciapciak (far right) accept a commemorative award from A&E President and CEO Cynthia 
A. Prost recognizing the firm’s 2017 home office workplace giving campaign which exceeded $1 million.  

Edward Jones partner and associate teams performed on stage in a Lip Sync Battle May 13 to kick off the firm’s 2017 
workplace giving campaign benefitting the Arts and Education Council. 

 


